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Many thanks for this context and information . This is incredibly helpful.

Hope you both have the chance for a break over the summer period. We appreciate all of your
help over the last 12 months.

Cheers

Director — Strategic Communication *+ Communication, Ministerial and Parliamentary Branch
People, Governance, Parliamentary and Communication
SRR o cc.cture.covaw

x2 B2

GPO Box 594 Canberra, ACT 2601

Department of Infrastructure, Transport, Regional Development, Communications and the Arts
CONNECTING AUSTRALIANS ¢ ENRICHING COMMUNITIES » EMPOWERING REGIONS
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c:.C @ finance.gov.au>
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In response to your query, there is no whole of government position on the use of TikTok for
campaign activity. In respect to TikTok and Australian Government advertising, until recently,
UM has not recommended its use given that it did not meet baseline brand safety requirements.
More recently, TikTok has introduced three layers of brand safety: technology, human
moderation, and third-party brand safety verification through IAS. The new IAS brand safety
solution helps alleviate brand safety concerns previously held by UM. Although TikTok has not
yet been used by a major campaign for advertising placement, UM has recommended it as a
channel for upcoming campaign activity.

In regards to TikTok’s use for below-the-line activity, there is a requirement to undertake
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thorough due diligence checks on influencers (talent) to ensure that the talent used does not
pose any reputational risk to the campaign or the Government i.e. social media history should be
reviewed and consideration should also be given to police background checks etc. to mitigate
potential risks in the same manner as you would undertake these processes for talent appearing
in your advertising assets. TikTok content should also clearly indicate due recognition of funding
by the Australian Government to avoid any criticism regarding a lack of transparency.

CAB has advised entities looking to utilise the platform to monitor any broader Australian
Government policy regarding TikTok close to the period of its proposed use (e.g. emerging data
security and/or privacy matters etc.) to ensure that related campaign content aligns or to assess
its overall suitability for use.

Regards

Communications Advice Branch
Department of Finance
tS

e: A < inance cov.au

a: One Canberra Avenue, FORREST ACT 2603

Disclaimer

This message has been issued by the Department of Infrastructure, Transport, Regional
Development, Communications and the Arts. The information transmitted is for the use of
the intended recipient only and may contain confidential and/or legally privileged material.
Any review, re-transmission, disclosure, dissemination or other use of, or taking of any
action in reliance upon, this information by persons or entities other than the intended
recipient is prohibited and may result in severe penalties.

If you have received this e-mail in error, please notify the Department on +61 (2) 6274
7111 and delete all copies of this transmission together with any attachments.

Be careful with this message
External email. Do not click links or open attachments unless you recognise the sender and know the
content is safe.
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