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Hi ,

Please see below more detail around UM’s current recommendation regarding advertising on
TikTok.

Benefits
Successfully capitalized on initial ‘hype’ to grow user base and now garners 6.5M users in
Australia, with an average time spent of 10h per month for P18-24
TikTok’s creative team can edit existing brand assets to deliver an ad experience that fits
more natively within the platform and drive user engagement

Limitations
Targeting capabilities continue to improve, however restrictions still apply between
auction and reservation buys.

Top View, which is considered ‘the most brand safe’ format only allows 18+
targeting.

The majority of Australian Government investment into social goes towards video
amplification. On TikTok, video views can only be optimised towards a 2” view, when the
standard is 15” across other social platforms
No integration with IAS for brand safety – this is planned for late Q1 2022
Current brand safety inventory filter solution with OpenSlate lacks transparency with no
direct access to reporting, and is only available for reach/ video view objective (not traffic)
Frequent incidents related to minors being exposed to unsuitable content, with no age
gate on who is able to search hashtags for example

Current recommendation
While there are no adjacency concerns (all ads are full screen), TikTok poses concerns in terms of
brand suitability and does not currently meet the standards offered by other social media
platforms to mitigate risk, particularly in regards to policy and enforcement. UM does not
recommend advertising on the platform at this point in time, but will be re-evaluating this advice
once the IAS integration is completed and effectiveness of the Beta is proven.
For the time being we are confident we can more efficiently and effectively target youth
audiences across other platforms such as Youtube and Facebook that have as much as 89%
duplication with TikTok.

Thanks
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